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BLINKBYKASIA INSTAGRAM MARKETING MANUAL  

Let’s start off with some basics, these are some key terms you will need to understand as they will 

be mentioned in this Marketing Manual. 

What is Instagram Engagement?  

Instagram engagement is the amount of likes and comments you receive on your page. it is based on 

the proportion of your followers. Instagram engagement rate is the sum of the likes and comments 

that you receive per post, divided by the number of followers that you have. This is a beneficial way 

to show how much your followers interact with your content.  

Engagement can be influenced by Instagram’s algorithm. 

What is an Instagram algorithm? 

Instagram has changed how people see their feeds. At this present moment Instagram presents 

posts on your feed based of what you have shown to be interested in. If you have visited a page a 

few times, then Instagram will show you posts from that page as it can see you are interested in 

those posts.  

Instagram changes their algorithm so that users can see content that they like more frequently and 

to make the site more user friendly. So, it is key that you keep up with the algorithms, so that your 

work can be displayed more.  

Why is this important for businesses?  

You as a business owner need to engage your followers to the point where Instagram starts to show 

your posts to your followers. Only 6% of your followers will see your posts on a normal day. As you 

can imagine 6% is a very small reach so you need to get this number up a lot more if you want to 

have a successful business with multiple sales and if you want to be booked up.  

You can use the tips from this Marketing Manual to boost your Instagram engagement and to work 

according to the algorithms.  

 

 

Tip 1. 

Know your market  

Businesses only work well when the know their target audience 

and what their target audience wants. Things you need to consider 

are: 

• What time is your audience most active on Instagram 

(You can check this! I will show how later so keep 

reading) 

• The age of your audience  

• Do they prefer to see videos or photos on your page? or 

do they prefer that you do Instagram lives/IGTV.  
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Tip 2.  

Build your brand  

It is very important that you come up with an original brand! make it as unique as you can this will 

encourage your audience to connect with you on a more personal level.  

Make sure your logo stands out, use bright colours and bold words so that your logo is visible in the 

Instagram icon. Try to avoid too much white as Instagram’s layout is 

already white so this will make the logo less visible. The logos here on 

the side are colourful, unique and eye catching.  

If you struggle with knowing if your logo is colourful, unique and eye 

catching then ask friends and family for their opinions. Their feedback 

will be what a genuine consumer would think, so make sure to take it 

on board and make any amends if necessary.  

Once you have figured out your logo you now need to come up with a 

theme for you page.  

You can: 

• Layout pictures in a format, maybe post 3 pics in a row and then 3 videos in a 

row. Or post pictures in different colours. This is also very eye catching for your 

audience and makes your page neater to look at. This is one example > 

 

Tip 3.  

Make your Instagram bio clear  

One thing a lot of businesses struggle with on Instagram is knowing what to put in their bio. Your 

Instagram bio is the second things clients look at after seeing your pictures. Your Instagram bio tells 

your audience they need to know about your business and if you don’t have enough information in it 

or have the incorrect information you may lose customers.  

Your Instagram bio should contain: 

• What you do/sell, make it very specific but don’t use 

too much words as there is a word count. If you do 

treatments state which ones you do.  

• Your location- you can also put your postcode as well 

so people can put it into google maps to see if you are 

not too far from them. 

• If you have a website put a link that goes directly 

your website, or if you have a YouTube channel then 

you can put the link to the channel. If you sell stuff on 

the website this link will help to boost sales.  
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Tip 4. 

Use relevant hashtags under your picture  

It’s all good using hashtags but if they are not relevant to your business then they wont help your 

business grow.  

There are some hashtags that are applicable to every business page. Those are: 

#comment4comment #commentforcomment #like4like #likeforlike #instafollow  

Then you should also use hashtags that are relevant to you business such as:  

#volumelashes #lashtraining #microblading #clothing #restaurant  

Lastly you can also use hashtags that are relevant to what is going on in the world. This enables 

people who may not necessarily be interested in your business and what your selling to come across 

your page. This not only boosts your Instagram engagement but also you never know the person 

may want to purchase something.  Examples of hashtags are: 

#championsleague #elections #olympics  

 If you struggle with finding hashtags that are related to your business page then there are apps and 

websites that you can use. You can use: 

https://www.postplanner.com/best-instagram-hashtags-for-businesses-by-niche-market-industry-

sector/ 

https://new.soldsie.com/blog/best-niche-instagram-hashtags-improve-user-engagement/ 

Last important thing to remember is to change your hashtags around every 2-3 weeks. This is 

because the Instagram algorithms change very often and after a while Instagram won’t bring people 

to your page if you don’t switch them up.   

Tip 5. 

Know the best time to post & Instagram Insights  

The best time to post is between 7-9pm. However, this may be 

different depending on when your followers are active. You 

can find this out by looking at your Instagram insights and it 

will show you when all of your followers are most active and 

on what days.  

Also remember that each day may vary. On a Monday your 

followers may be active between 12-1pm but on Tuesday it 

may be a different time. Also, the age and occupation of your 

followers has an impact on when they are active. If your target 

audience is people who are 30+ years old and work full time. 

Then they may not be active at 10am as they may be at work.  

So, use the resources that Instagram gives you to learn more 

about your followers.  

https://www.postplanner.com/best-instagram-hashtags-for-businesses-by-niche-market-industry-sector/
https://www.postplanner.com/best-instagram-hashtags-for-businesses-by-niche-market-industry-sector/
https://new.soldsie.com/blog/best-niche-instagram-hashtags-improve-user-engagement/


 

 

BLINKBYKASIA INSTAGRAM MARKETING MANUAL  

Here is an overview: 

Audience  

This section tells you about your followers. It tells you what areas 

they live in and when they are active.  

Knowing where your followers live is very important for when you 

want to use Instagram ads. If you know that most of your 

followers are from London, then you can target your Instagram 

ads to London or you could target other areas outside of London 

which could gain you followers from other areas and make your 

business bigger.  If you sell items then it would be best to reach 

out to different areas outside of your following, however if your 

business includes treatments where followers have to travel to 

you then its best to target people that are more local as those are 

potential customers. (I will speak more on Instagram promotions 

later)  

Knowing what time your followers are active helps you to know 

when to post. As shown this picture on Monday the followers are 

most active between 6-9pm. So to get the best engagement from 

your followers you should post just after 6pm. And remember to 

use those hashtags when you post.  

 

Activity  

  

Activity on the Insights section shows how much activity you page has 

had.  

What you can gain from this: 

Interactions- shows how many times people have come to your page, 

clicked on your website and so on as shown by the image.  

Why is this important?  

As you can see by the picture it shows that on Monday this account had 

the most interactions. This is very useful for you as a business owner as 

you can track which posts are the best to gain Instagram engagement. 

You can track which posts are best by going on your page and checking 

what picture or video you posted on Monday. Then you will know for 

future reference what images give you the best engagement and you 

can create amazing posts like that again.  

Discovery- shows you how many people have discovered your page 

outside of your followers. So, if you native that this week you have a 

higher number of people discovering your page then it means you are 

doing something right. So, take notes and keep doing it! 
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Content  
 

Content on the Insights section shows you which post you have posted 

on your page has had the most engagement. As shown in the picture the 

first picture has 18,836. This means that this picture is currently the 

most popular on your page. this gives you as a business owner an insight 

into what content your followers like most. So, make sure you use this 

section of the Insights. There is no point of posting content that your 

followers don’t engage with.  

 

 

 

 

 

 

 

 

 

 

 

Tip 6.  

How to make followers engage with your posts  

I have a few tips that I have learnt from when I started up doing my business to where I am now. 

This part of having an Instagram business can at times be challenging however there are things you 

can do to boost engagement on your posts.  

The tips and tricks are: 

• Post when your followers are active. As I said 

earlier best time is between 7-9 but it may vary 

depending on your audience.  

• Use relevant hashtags on each post, you can copy 

and paste from previous post.  

• Put key information under your post. For 

example, if you are selling an item and you just 

posted a picture of it, describe the item, give a 

price, tell consumers how they can buy it. If your 

business includes services then say what the 

service is in the picture, the price of the service, 

the location and in some cases what technician 

does the service. This really helps your followers 

gain key information quickly and are likely to want to buy or book in.  
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• Tag people in your post. For example, you can tag pages that are relevant to your business. I 

do eyelash extensions and sell eyelash products, so I often tend to tag big lash brand 

companies in my pictures. When you tag companies and they like your picture then you 

have better engagement.  

• Ask questions under your post. This is a really good way for 

your followers to comment back to you. Encouraging 

comments is important as every comment from followers’ 

gains engagement. Comments that contain 4 or more words 

are the best as Instagram’s algorithm works best with those. 

So, if you ask your followers a question under your post and 

ask them to respond you will end up having long comments. 

Questions you can ask are: ‘what is your favourite treatment ? 

Let me know below’ or ‘what item is your favourite’.  

This picture is another example of you can ask questions to 

gain lots of comments.  

• Saving posts. When people save your post, this boosts your engagement. So 

when you post a picture on your business Instagram then save it from your 

business account, your private account, ask your family and friends to save 

it, if you are in any group chats then send them the picture and ask them to 

comment and save the picture as well. 

• Reply back to every comment. You need to make sure you reply and like 

every comment, not only is it kind to do so it also boosts engagement.  

TOP TIP  

If you are struggling with engagement on your Instagram page you can message me 

on @blinkbykasia and I can add you into one of my engagement group chats. These 

engagement group chats are great to help you get to know other Instagram business 

owners and also to be able to engage with them.  

In the group chats we: 

• Like each other’s posts  

• Comment on each other’s posts  

• Save each other’s posts  

• Give each other advice on how to manage a business. 

Overall these group chats are very supportive and can really help.  

 

Tip 7.  

Watermark your pictures  

One downfall of posting images online is that people can impersonate you and post your pictures on 

their own page. As unfortunate as this is it happens but you can watermark your images to avoid 

this.  
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Watermarking an image is when you put your logo or your Instagram 

name on the image. This stops people from trying to claim your 

image as theirs.  

There are apps you can use such as  

‘Inshot’ or there are websites such as https://www.watermark.ws/ 

https://www.visualwatermark.com/how-to-watermark-photos/ 

When you do watermark make sure you put your logo in the middle 

of your image and make it very clear that it is yours. If you 

put it at the top, on the side or it is too faint, people will be 

able to crop it out and still use your image.  

The top image may not be the best as the logo could get 

cropped out, however the bottom image is better. As you 

can see by the bottom image the logo is in the middle of 

the image.  

 

Tip 8. 

Stay active on Instagram  

Staying active on Instagram is very important. No matter what you are going through whether you 

have a bad day or if you’re busy you must always stay active.  

I recommend that you post daily. Whether that is on your Instagram story or if you post an image or 

video. By doing this you are ensuring that people have your brand in their mind. If your followers see 

your name and logo on their Instagram feed every day, they are more likely to remember your brand 

and are more likely to buy from you or book in with your services. However, you should not 

bombard your followers with too many posts/Instagram stories, as this will bore your followers and 

they may even want to mute your Instagram stories or unfollow you. I recommend 1 post per day 

maximum 2. With your Instagram stories you can 

post a lot more however you must remember to 

space out the posts more. For example, post 

something in the morning, post something in the 

afternoon (12-3pm) and then in the evening (7-

9pm). Alternatively, if you don’t have anything to 

post on your Instagram story you can post one of 

your images from your feed and tell your followers 

that you have posted something new. This can 

encourage people to like and comment on one your 

posts.  

 

 

 

 

https://www.watermark.ws/
https://www.visualwatermark.com/how-to-watermark-photos/
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You can stay active by:  

• Replying to likes and comments  

• Repost a DM from anyone that has sent you feedback on your work. This gives your 

followers genuine client feedback.  

• Responding to messages from clients/customers. You should always try to reply by the 

latest 24hours after the client messaged. If there is a reason why you can’t reply for 

example, you’re on holiday let your followers know that. You can do this by posting an 

Instagram story saying that you won’t be able to reply to 

messages, why you won’t be able to and when you will be 

able to reply again.  

If you are tired of asking questions from followers that quite 

repetitive such as ‘what are your prices?’ then you can create 

quick replies on Instagram that has instant replies. This saves 

time on you typing a response meaning you will respond to 

potential clients a lot faster.  

 

 

 

 

 

 

 

 

• Engage followers with Instagram polls and question boxes.  

The first image is a question box. As you can see this brand 

used this feature to ask their followers what they think of 

their new brand. This can help to get opinions from your 

followers. Also, if followers do give you any feedback on 

changing your brand, then use this feedback to improve! 

Don’t feel offended.  

The second picture is an Instagram poll. As you can see this 

brand used it to give their followers two options and let their 

followers choose how many posts they prefer per day. By 

giving followers two options you are allowing them to choose 

something to do with your brand and it really helps you get 

consumer feedback straight to the point.  
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You can use these polls to ask:  

1. What’s your favourite product? 

2. Do you prefer photos or videos?  

3. What product would you like from me 

next?  

 

 

 

 

Tip 9.  

Show your face and be personal 

Not every business does this on Instagram. Some businesses find being personal very useful and 

some don’t like it at all and find it unprofessional.  

If you have a business where clients meet with you personally and can book in with you, it is highly 

recommended that you show your face occasionally on your Instagram stories and talk to your 

followers.  This allows your clients to build a relationship with you and will encourage them to book 

in with your services. If you come across friendly, happy and show that you are passionate about 

your business and show how much knowledge you have on the field that your business is in then 

clients will trust you more. Trust is very important as clients need to feel safe in your hands. If they 

do not know how you look and what type of person you are then they may not want to travel to 

your home for a service.   

Business pages that may want to try to show their face are:  

• Beauty business (talk about your beauty services and their benefits) 

• Personal trainer (talk to clients about the exercises you do and why they are useful)  

• Chef/ cooking or baking page that sells food (you need to show that your workspace is clean)  

• Interior decorator  

• And so on…. 

If you are unsure of your followers like you showing your face, then see how they react to your 

posts. Check if you get more views on your page/Instagram story. Alternatively, you can put up a poll 

asking if they like seeing your face. Majority of them will say they like it as it makes your business 

more personal.  

However, ……. If you do want to show your face you need to remember boundaries. Your business 

page is not your private page. So, avoid showing you with your family and friends on a night out, or 

out on a date night.  

This is bad as not only do you let people see too much of your private life which most of the time 

they don’t want to see. It is also unprofessional.  
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What you can do is: 

• Talk about a funny experience that happened in your life (this will make clients feel like 

they know you more and can relate to you and this also shows your personality) 

• You can give tips and tricks for other business owners. This will encourage more business 

followers to follow your page and they will be very engaged in your content. 

• Show yourself wearing a product that you sell. This is very useful as clients are very visual, if 

they see you wearing something, and it looks good then they are more likely to want to buy 

it.  

• Talk about what got you into starting this business, this makes people understand where 

you came from and how you built up your business. This is also a good time to show people 

how passionate you are about your business.  

• You may also opt to do Instagram lives to talk about your products or showing how you 

cook/do a beauty treatment.  

Tip 10.  

Giveaways and competitions 

Giveaways and competitions are the perfect way for you to build up your following when you have 

achieved a milestone in your business. 

Businesses tend to do giveaways when they have their anniversary of when they opened their 

business or when they have reached a specific number of followers for example 1,000 followers. 

These competitions are a perfect way for you to build up your followers. 

Giveaways and competitions work by: 

• Announcing that when you get to a specific milestone you will celebrate by giving out 

freebies. 

• You must promote your giveaways, so 

people engage with it and want to take part. 

You can do this by taking a picture of the 

prizes to be won and showcasing them. Make 

sure the picture is colourful and has bold 

words.  

• You gain followers by making people follow 

your page to enter the giveaway and 

reposting the giveaway picture/favourite 

picture from your page and then they must 

tag their friends to be entered the giveaway. This tagging of friends helps more people see 

your page. For this reason, most pages tell their followers to tag a minimum of 3 friends.  

Below is an image of how a giveaway looks like.  

 

   Tip 11. 

Facebook/ Instagram promotions  
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These promotions are perfect to gain followers that are local to you or followers from other regions. 

According to Instagram, 60% of people stated that they discover new products on Instagram.  

Instagram promotions can be altered to promote in any area you choose. These promotions are 

priced based on how many people you want the promotion to reach.  

However, for the promotion to be effective you must know how to make it eye catching and 

informative.  

What you should include to have the best promotion: 

• Choose your best picture/video to promote. To know if it’s your best picture go on 

to your Instagram insights> then go to content> and choose the picture that had the 

most engagement. You may have your favourite picture however that may not be 

what your customers/followers liked the most. So, remember to choose the picture 

that had the highest engagement to promote. You could also edit the picture and 

add a few eye-catching words onto it. such as the price of the service/item, this 

could be more eye catching than including the price in the caption.  

• Include an eye-catching caption. Most people tend to keep it very simple. Do not 

write too many words otherwise you will bore people. If you are promoting a service 

then you could include, the name of the service, price and location. Alternatively, 

you can do a discount, for example 10% off any service when they book in. lastly use 

of phrases such as ‘limited time only’ or ‘limited stock available’ are very effective 

and urge the buyer/follower to purchase/book in quickly.  

•  Choose a good area to promote. If you are selling items, you can promote to any 

area. As it is always best to have customers all over the world. You don’t necessarily 

have to choose big cities or countries such as UK, America and other known 

countries. These countries are overpopulated with advertisements for items already 

so sometimes it is best to reach out to other countries that are smaller and less 

known, such as New Zealand, Sweden. However, you must make sure that you have 

factored in postage to these locations and charged them accordingly.  

If you have a business where you book people in for a service, then it is best to 

promote locally to you. This is useful as clients who come for a service don’t like to 

travel for more than 30-45 mins for the service as it takes up too much time out of 

their day. So, you could promote to areas that are within a 10-15mile radius from 

your location.  

• Include a link. When you do an Instagram promotion, you can choose where you 

send the customers when they click on the promotion.  

1. If you book clients in, then send people to your booking 

system. This makes the promotion effective as they can 

quickly see your prices and book in if they feel like it. if you 

just direct them your Instagram page, they may be confused 

about how to book in and may just come off your page. So, 

make sure to direct the promotion to the booking system.  
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2. If you are selling products, then it is always best to link the 

promotion to the item. For example, if you promoted a 

picture of a blue iron that you are selling then clients are 

interested in that item and want to buy that. So, you MUST 

direct the promotion to that item. 

This enables fast purchases without 

having to scroll through your whole 

website. If you make them scroll 

through your website hey may get 

frustrated and just come of the 

website without making any 

purchases.  

The picture on the side shows a 

promotion for an app. As you can 

see the promotion button says 

‘Install now’ which is a fast and 

effective way for interested 

customers to quickly download the app.  

 

Instagram promotions as you can see need to be very well thought out and planned for 

them to be effective. There is no point of paying £50 for a 5-day promotion and you only get 

5 followers. Promotions do work! But you must understand them and understand what your 

target market wants to see in order for them to work.  

 

Tip 12.  

Engage with fellow business pages  

By engaging with other businesses, you can learn how other businesses work successfully and you 

can also meet lovely business owners that will be happy to give advice if you are only just starting 

out.  

You can engage by: 

• Following other business pages that are in the same business sector as you. once 

you follow them, spam them with likes and comments to get their attention and to 

also show that you admire their business. By spamming you are likely to get a follow 

back and likely to build a good relationship with the business.  

• Join or create group chats for fellow business owners. This can help with your 

engagement as when you post something on your feed you can ask the members of 

the group to like, comment and save your post and you should return the support 

whenever they post something new. Such group chats also enable people to ask for 

advice on how to deal with clients or shipping and you are also able to make friends.  

• Do Instagram lives with fellow business owners. You can ask your followers using 

an Instagram poll if there is anything that they may want to know about your 

business. Then you can answer the questions with another fellow business owner in 

the same field as you on the Instagram live. This also shows your followers how you 

are as a person so make sure that you are friendly and smiley!  
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Tip 13. 

Instagram highlights  

Instagram highlights are very useful for you to put key information about your business. When 

people struggle to navigate through your feed and maybe don’t understand how to book in for a 

service with you, they can simply click on a highlight where you can explain how to do so.  

 

Best things to include in the highlights section: 

• Prices !!! this is the top thing that potential clients look for when they first come to 

your page so make sure to label the highlight as ‘Prices’ and include all of your 

prices. Also remember that if you do update your prices then you should update the 

highlight.  

• What services you do. You can do a separate highlight for each service so that when 

people want to book in for a service, they can look at the highlight and see which 

service looks like what and what it entails. It is also very useful that if you do have a 

highlight for a service, that you also include information about the service. Its all 

good having amazing pictures of a service but no information about it.  

• Client feedback highlight. This is a very important section as it shows your potential 

clients how good your services are and how happy previous clients have been.  

• Policies. It is important to put up a policies section in your highlights, so clients know 

how your business works. For example, if you sell items, you could explain the 

returns policy here and if you book people in for a service the you could explain that 

when coming to a treatment, they should come prepped and on time.  

 

  Tip 14.  

  Discounts & loyalty benefits  

Giving your clients discount codes to use when wanting to purchase an item or when wanting to 

book in is an effective way of boosting sales.  

Often people tend to do discounts when there is an event (bank holiday, anniversary of business, 

black Friday, payday) or sometimes people do discounts when they have new stock coming in or too 

much stock.  

Additionally, you could introduce loyalty benefits such as loyalty cards 

or discounts for loyal customers. Alternatively, you can reward 

customers for referring you to other clients, for example a refer a 

friend scheme. Maybe each time a client refers a friend you can give 

the client a 10% discount of their next service.  

Both discounts and loyalty benefits make your clients feel valued for 

being a returning client and it encourages the to carry on returning for more services.  
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Tip 15.  

Using influencers to gain engagement  

You can contact Instagram influencers and offer them a collaboration with your brand.  

This may work by sending them a free item and asking them to promote the item and your brand. Or 

you could book them in for a free service and require that once the treatment is finished, they take 

pictures or talk about the treatment and your brand.  

However, there are cases where working with influencers may not be as effective. This tends to 

happen when influencers don’t promote your brand enough.  

To make sure this works you should:  

• Lay out rules. The influencer needs to be instructed that if you collaborate with 

them and send them a free item or do a service on them for free then they must 

promote it in the way that YOU want. So, before you collaborate you should state 

what you expect from the influencer. For example, tell them how many times you 

require to post about your brand, also what should they say. For example, some 

influencers may simply tag your brand in the picture they post of themselves or you 

could require them to talk about your brand and tag it under the post. Some 

influencers may post an Instagram stories and simply tag your name. So, for this to 

work you must tell the influencer exactly what to do, when to do it and what to say. 

Make sure they agree, and you are both on the same page BEFORE you go through 

with the collaboration. It would be best if you required that the influencer posts 

about your brand on their Instagram story/YouTube (if they have one), post a 

picture/video on their feed of them with the product/post treatment, they should 

also tag your Instagram @  and say what you require them to say about the 

product/treatment. You could also offer a discount if someone books in/buys 

something after seeing the influencers post.  

• Choose an influencer that matches your brand and has a high following. Choose an 

influencer that has 70,000 followers at minimum as this means they have a wider 

reach. In some cases, influencers that have a lot of followers require a payment to 

collaborate with you. So, this is up to you as a business owner. If you feel like you 

will gain a lot from the collaboration, then you can do it. however, be wary and do 

not pay extortionate amounts.  

 

 

EXTRA TIPS! 

• If you have a booking system and a confirmation email that is sent to clients when 

they have booked in for a service, make sure you put the policies there as well. 

There are some policies that clients have to read before coming for a treatment, so 

to avoid hassle as a business owner you should put the policies in the email. If the 

clients, then come to the appointment unprepared which could mean that you may 

not be able to do the treatment then you are in a better position as they were told 

to read the policies which had instructions. If they didn’t read the policies, then it is 

now their fault that you may not be able to do a treatment.  
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If you do have polices for lateness to appointments, cancellations or turning away 

clients of they have not come prepared, then you MUST make this very clear in the 

policies. You must also stick to your policies.  

• In the confirmation email you may also want to put links to google maps and closest 

bus stops to your location. This is very helpful for clients as then they don’t get lost.  

 

Running an online Instagram business does have its challenges. There are times when engagement 

can be low or maybe people are not buying your items or booking in with your services, however 

this can all be overcome with KNOWLEDGE on how Instagram algorithms work and the best way to 

boost engagement.  

This Marketing Manual should have given you an insight into how Instagram works and what you can 

do to boost your businesses followers and success. Do follow these tips and tricks, they really do 

work! If you feel like one of these methods has lost its effectiveness over time, then change it 

around. In the online world you must adapt to current trends and you learn from trial and error. So, 

don’t be afraid of making mistakes and maybe promoting the wrong image as it happens. The most 

important thing is that you try hard to connect with new people and keep your followers engaged.  

 

 

 

               

 

 

 

 

 

 

 

 

 

 

 


